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Handling Negative Comments & Haters on Social Media & Online Platforms
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IS YOUR COMPANY PREPARED FOR SOCIAL MEDIA CRISIS?

Learn How to identify a crisis including escalation and elevation
S8U3DES:UINOM SOUTNISIWUSAUIA=NSTANISANUNSTUNENE

Know How to handle crisis on social media, traditional and press
§989mN1sannrauUFdvALaUTal FosiAU a=Fousasu

Who's who in a crisis? ldentifying your crisis communicators?
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DAY ONE: 7 OCTOBER 2025

N 4
nagns... ua: AVAsIN PR YnGIINA
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Mrs. Pongtip Thesaphu

Chief Public Relations Officer, Real Smart Co., Ltd.
Former Corporate Affairs Director, Unilever Trading Thailand

09.00 - 16.45

The New Battlefield: Social Media Crisis
in the Digital Warzone

——

aunusulhilugniaana Ingmlsideaniuasuinuiususinolan

0l Us:zinngovangauulsidaanovAnsdovioaludoouu
T Types of social media crises that organizations face today

Qaisuduvevnnalugnlosa: rilu ‘5 ulfiusn’ &1Atynda
Viral triggers and why the first 5 minutes matter

nStUFNUN #uuuguan #CallOut LUSUAWVIWSIzC1OUTIAIVHOI:
& Case studies of boycotts and failed PR responses

Usannnisad ‘asauroaulad’ AunouiSovovnisaudans

GED
Online drama and the speed of brand collapse

Morning Break: 10.30 - 10.45
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a Digital PR in Crisis

Usunagnsgoansaulo thangmogisiyaan

525) Kan 4C vov Crisis Digital PR: Clarity-Consistency-Control-Care
The 4C framework for smart Digital PR in crisis

@ 91vnagns PR aaulduuu Real-time (ucilu Reactionary)

Real-time but strategic response planning

JVHI:NDVYOY “NISIPEU” K30 “N1swa” ogino:(s?
Knowing when to speak and when silence is golden

UNuUTNYov spokesperson NUNISASIVASNSINAIVASIU
How spokesperson can regain public trust during crises

0 Real Case Deconstruction
191:3NNSCUANWINORIUSUAS=AULAN

[ @ 31As1:K #3nqalkejuusudlan wu United Airlines, Samsung, LUSH‘

Case breakdowns of major brand crises

3nqalkuunld dnqalkudvunaowv?

Which crisis responses worked—and which failed?

@ nagns + uniSauonnusudnnauuildagvudvinsy
Turnaround strategies from brands that bounced back

31AS1:KUUULIONzANNN3UNNYoVAISAQFUlD
Timeline and decision-mapping of real cases

"N SRR
- 0’ Lunch & Netw g: 12.15-13.30
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War Room Simulation
wnmauls SOCIAL CRISIS IUUNUDSY

@ﬁ Wndou “91a0vdnqa” 1wuu Interactive Crisis Scenario
Interactive team-based crisis simulation

Av War Room + Assign Roles wSousuiioaniunisaisnaov

How to build and assign roles in a War Room

A5 InAdnasiv “donouusn” NkaalwliliRaw
Crafting the first official response that calms the fire

Kavaouuddrilucio? ovnaansnisdoans 7 JUKaLINQ
S=/\ Building a 7-day post-crisis PR roadmap

e Playbook Design Workshop
VU CRISIS & DIGITAL PR PLAN Vousialov

@ nsoulAsvasiv Crisis Response Manual

Structure of an effective Crisis Manual

,{g)@, Workshop: 1au Crisis Messaging Template

Workshop: Build your own messaging templates
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DAY TWO: 8 OCTOBER 2025

U
UnUJov SUIJO “AoNueIbVAY”

2YOAIINIFICdOEDOUE SSTD
Handling Negative Comments & Haters on Social Media & Online Platforms

Mr. Sarawut Burapapat

1 Strategic Advisor
9.00 - 10.30

Market-Comms Co.,Ltd.
Digital Listening & Al Tools for Early Detection

DL 13 Social Listening ua: Al iwodudtyryntudnganous:1da
Using Al and social monitoring tools to detect early threats

Dashboard niu PR Aosiwoda Risk Sentiment
Real-time dashboards for sentiment and risk tracking

Case: Al JiAs:zHuasunnnouusudgn Call Out 95V
= Al catching viral trends before they become crise

@ SUdtYYeudSY nunalvidavsunoululanaaulau
Filtering noise vs spotting real danger signals in the digital world

Morning Break: 10.30 - 10.45
¥ = 1 BN BN =B = =
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Mrs. On-uma Vattanasuk

Head of Corporate Communications and PR
True Corporation

ﬂ Building Digital Resilience & Brand Immunity

©R Uovnudnga&dovkunade Crisis-Proof Branding
NSZ
Crisis-proof your brand with proactive strategies

% as1v Brand Values [Riu PR &alunngononu

Embedding brand values into every PR message

(@) van1s Fake News & Trolling omvuansmaas
@ How to manage trolls and fake news € /€

-_ 1
5Y Creating a cross-functional crisis-ready team

Lunch & Networking: 12.15 - 13.30
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Dr. Tanakorn Sirigun

HR Director - International Family Care and
Professional, Thailand & India and Southeast Asia
Kimberly-Clark

0 Internal Comms & Leadership in Crisis Moment

@ wuno:wae:Islusunrvusdnlaudnlu Social Media
How leadership must respond during public backlash

Internal Comms riunmislulEAulu “uanuas”
@ Internal communications for alignment during crisis

Crisis Playbook ngluavAnsnosido:[sUnv?

=” What to include in your internal Crisi

< -
&‘ > -
% N1SUSH1so sUiIla:AIuNaduYavALlunIo=tASEaq
Emotional resilience and pressure management \‘?\\\ s

Afternoon Break: 15.00 - 15.15
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:‘5,,\ Dr. Chalermchai Yodmalai
: "f Front Page News Editor, Naewna Newspaper and Columnist
W | NAEWNA Newspaper

e Press & Media Handling During Any Media Crises
What Press Wants To Know When Crisis Arise
What Should You Tell?
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nagnsInMsannauulsIdea a=avasiy PR gnRINna

AAEU. . . FOVINWAIG)!

] The New Battlefield: Social Media Crisis
in the Digital Warzone

2 Digital PR in Crisis: USUnagns&oansaulo
3 Real Gase Deconstruction
4 War Room Simulation
& 5 _ Islaybook Design Workshop_
3 o Dlgltal Listening ;“AI‘ Tools for Early Detection

7/ Buﬂdmg Digital Resilience & Brand Immunity

8 Workforce Comms & Leadership in Crisis Moment
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9 Press & Media Handllng During Any I\/Iedla Crises Q
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« Key Benefits Key Risks A
of Attending of Not Attending

@ Crisis Readiness: (0SaUovFns(RwSou Q Reputation Damage:
aouldnuflbolnadnna 1JEvCioBoIFEVOVANSWLETUIIUUTLAUAYED
Digital PR Strategy: l1aSuunsvnagnsnis
doansluanlosa .

‘ . Slow Response Time:

® Real Case Insights: Saugonningosvnolan v1andUISouaznILUElunisaouldl

Usulslaosy

Al Tools & Playbook: [dinSovioua:uwu

e gy, b () Misinformation Spread:

UaosalRinoUasuaulaaluGuwu

il 1o e,
Aute to the lawd s,

legal |

i OF situaton T

“d or rear-

Q No Crisis Manual:
luAtosubadNnOEKSURAL

WHO... (3
MUST ATTEND (2%

@ CEO/CMO /COO / Brand Director
WuShiss=augunaaviduguniunisdaansinnm

@ Corporate Communication / PR / Crisis Team
NuJUa1gdaasadAnsnsovinnu:lkLY naonoal

@ HR/ Legal / Risk Management Team
IWoUs:=anuvalalazannUIgeInNNKUIY

@ Marketing & Social Media Manager
wrnagounoaulaunravidssulalosanndui
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MEET & CONSULT
with the Experts...
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ATUWVYUNWE INFA

JoouundunuSnuicruds:srduwusoouladnusun Saaauisn 91ma
1a:NUSNUISIUUCSIINISAS:NSIVICUUSSSU
Former Corporate Affairs Director, Unilever Trading Thailand

AruWYEAWE DUszaumsni Tumsnwudunisdeatsesrins unnga 25 U
Busoufivn1sdeansninsy usHisUs:IAU la:daansiun1o:annm MSoNIWUUSIEUWUSIBINagns
douoasuduwus

WUUAIUNISUSHISIUUS:B31dUWUSIaznwaneniavAnsAUUSENBULivaulan 15U Unilever,
American Express, Philip Morris paainn-unduloawna:ovAnsaary< fudszinAlne su
pamkannSweikaUs:inAlng ussends=NuauIoonannssuvLRgay (Uae.) Tughu:tgrusems
thedoansovrns

msrivufuusendutivelanliuwadiwgius:aunisninumunsuSkasUs:iRu nasusSHAS
Ian1smsdoarsmazdnnavaiisa:nliogullisnv:Idudunisiiu AarARuRAIANU AATAZUAT
aulnausIna FufniludszAusaduausoulufivnisus:srduWusduiasuniwanunivouiusus

AuwgAwglAcugunglun1siansnv:dngruulanaeulad [Ajdouusmsinnisnodnnauu
Tanoouladlfinkaleruoguiu Tugne:10uan10umsAny an0uNISNU S3adInng uSBNwawu
AugmMsAvUATHogIa=due U surmsiikeus:nalng usenUan. neagd Ns=nsadlisddnu Anti-Fake
News Center Us:InAlng nsuuszs1duwius msiwihninia turovienineaiunisdeansisu nsusms
Us:16iu NsuSHsnsdeansiunio-annm n1sgansvayauulanaaulad nazn1sausulusnusen
(Spokesperson Training)

ATUES1IS USWIWS

Strategic Advisor
Market-Comms Co.,Ltd.

ArAs1950ALBEITINTUNISIWILUNSAoATSIUUDUASIL
Woaluayunwunsnain ko asnwanunilinriavrdns

SOUM USKISIANSH0EISN0:3n0M WaumsFoansiuius:AuUIUIIIR 15U Jiuurnssuwsaoulan
JUIITUSQIY FIA Formula E Championship lla=nisuufinus=3sAans nuiudad 1asi ISnnasna
mangatalan uonnwulnguingaiulan usuuknssulngiaust WAAa du 1BNEIY
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ATUDSOUN dCUU=EY
Head of Corporate Communications and PR
True Corporation PCL. (True - DTAC)

JeqUuilufontindrindoatsosrnsiia:Us:s1duWus usan ng AosUalsiu
2 (UML) AUESALT agluansvusumMsdoaisiionisavAnsulngnaon
AENAUKLNNI=IVILIAISIFMKLINIUAINETD IAYASIFANIKUISAINSSUNISWINNSHENMSAaIN
Ia=MsFoasNan1savrns USBN IBM Us=inAlng 1A lazAtuzNssunIsuSHISEhemsaann
la:n1sFoansiiomsournsvou loliSU ninAdIBeU

uonvINd AIBSaUI SuiAalFsouIUAU BMW Group Tusiintvggnusenisiiedoarsionsovrins
ARIanwanunilinu BMW na= Mini Thailand

QS. suns AsAUC

HR Director - International Family Care and Professional,
Thailand & India and Southeast Asia
Kimberly-Clark

AS. SUNS ASAUA ASYAMKLVETIUITNISEIENSWEINSUARAUS=IINADSSTI
International Family Care lla: Professional vayusen Kimberly-Clark
AIaN1suSKIsvuAU HR Tuds:inAlng auiRe na=ninApIZgn-usonidgdli DUs=aunisniuinndn
15 UlumsusmisnswennsunanaidunagnsiuavAnssuinuingia:s=aulan 1su Johnson & Johnson,
Central Group, Robinson Ila: Adecco [ngTAILIBLIBIYFUNMSWAILNOIANS NSUSHISAIL
aw1snuAAINS NISIANISIFIUSSSOVANS

Front Page News Editor, Naewna Newspaper and Columnist

. ";‘ g NAEWNA Newspaper

ps.1aaude JegUuuriuiluussrunsnasVaa na: Columnist HINAOWUWIUIHL
annuguiluguurgnauraulinvroinnivdawuwikuds:inalne sfunons
ANUs:INAa:EATUS18MS [Wd 91sA nvanitinsnAu NBT dov 11
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Class Timetable
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When: Online Registration nangmsniving

7 - 8 OCTOBER 2025 http://www.omegaworldclass.org/register-online/

8.30

Where: -mail:
E-mail Register & Morning Coffee

Grande Centre Point conference@omegaworldclass.org
Ratchadamri . 9.00 - 10.30

CONTACT US L : = Program Commences

089-692-9900 i : 10.30 - 10.45
02-158-9892 ™ F Morning Break

10.45 - 12.15

***Any updates on date or venue will
be promptly notified.

. . . 4 ' Program Commences
Registration Fee Regular Price ECI I‘llJ Blrd. 12.15 - 13.30

Lunch & Networking

2850000 | ©19,500.00
VAT 7 % 1,995.00 1,365.00 p’°9’am Commences
T 15.00 - 15.15
otal Amount (Bath) | 30,495.00 20,865.00 i

15.15 - 16.45

Program Commences

17.00

End of Program

WLEES Arduuuanuanatulaiunig
SuanSamandounidla 200%

**gUIsnMBAn u N8 3% 16
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