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IS YOUR COMPANY PREPARED FOR SOCIAL MEDIA CRISIS?

/Learn How to identify a crisis including escalation and elevation
\_ [S9U§IEsUIN0R SoUTMSIWUS:AUIA:NSIANISAnIUMSRing g

/Know How to handle crisis on social media, traditional and press
\_§959an1sdnnruudaduauaaulal doaviau a-aouoasu

Q/Who’s who in a crisis? ldentifying your crisis communicators?
TasfausuliodnnaluovAnsvouA? §IngdoasiudnnnvodadAnsatu

-

2 www.omegaworldclass.org CALL: +66(0)-2158-9892, +66(0)-89-692-9900, LINE: @OMEGAWORLDCLASS
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E05 Srand Reputation Risk 3 OMEGAVORLOCLASS
DAY ONE: 7 OGTOBER 2025

nagnsdeans... SNYNUDIAEVOUANS INATA Digital PR vufeluibea

Mrs. Pongtip Thesaphu

Chief Public Relations Officer, Real Smart Co., Ltd.
Former Corporate Affairs Director, Unilever Trading Thailand

SESSION 1: UNDERSTANDING SOCIAL MEDIA
CRISIS & POTENTIAL CRISIS TRIGGERS

wlednnalsidealine $nudedsnonalAinaingm

Identifying Potential Crisis Triggers
n1ss:yJodanononolRINadNHQ

Social Media Listening Tools [ “A%

[ lonNugovENoSEa: UOF]OWU[U\)E]UOOEIlF\SO\)UOﬂ"ISW\)

Strategies for Early Detection and Response
ANSQISOOWULIADUAUDVOENYSIALSD FAUITNRINEDAUEDVIKI
1LaQdUAOSIEYOVOVANS

Managing Stakeholder, Influencer & Issues Management
559an1snstideyk NUILIKEVYOvOAQ

Morning Break: 10.30 - 10.45

3 www.omegaworldclass.org CALL: +66(0)-2158-9892, +66(0)-89-692-9900, LINE: @OMEGAWORLDCLASS
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SESSION 2: BUILDING A DIGITAL PR CRISIS PLAN

n1sasnwuSuijadnnn PR Adna IRsaawuandnni wSauuavrilonialudnnsm

Establishing Crisis Management Teams
MSYAALALUSKISINAA WNS:=Hvwans:nuyovIolsIBaacioBolFevovFAns

Techniques for Crisis Scenarios
MNSIIAS:HANIUNTSEUINAQ NMSUS:ITUNND:DNOAYtU=ADITU

Creating Response Protocols and Communication Plans
MsasvuwuNISFoansIaz0ouaUDY codnnauudolsiaa

SESSION 3: CRISIS COMMUNICATION TACTICS

nagnsmsdoansiuangm

m_uring a Crisis

msdoansoevidus:ansnwluzovdnga

Techniques of Crisis Communication
Redress, Reassure, and Resolve

Managing Stakeholders and Media Relations
nsdansiidouldgdouidana-nouduwusaugo

Lunch & Networking: 12.15 - 13.30

4 www.omegaworldclass.org CALL: +66(0)-2158-9892, +66(0)-89-692-9900, LINE: @OMEGAWORLDCLASS
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SESSION 4: MONITORING AND MANAGING ONLINE
REPUTATION

msARmUIa:aan1stoideoaulad Ehs:-uwans:nuvovdolsidua
NOBOIFEVOVANS

Real-Time Social Media Monitoring
n1s@acnulsiBaadidauvuiEaalnig

Sentiment Analysis Tools
InSoviodIAS1:HAIUSEN

Mitigating Negative Publicity and Protecting Brand

Reputation
ANsaqwans:nuYNNY12aulla:-nsundovdolaaviusud

Evaluating Crisis Response and Improving Strategies
n1sUs:liunisaouauovdnnaausudsvnasns

SESSION 5: DIGITAL PR TOOLS FOR CRISIS PREVENTION

InSodlia PR Aanaialounudnnm

Utilizing Al and Automation in Crisis Management
s Al tazs:uudaludalunisIan1sdINaa

Techniques: Al-Driven Analytics and Predictive Tools
InSoviodiAsn:Huazriunanduinaouds Al

Leveraging Digital Platforms for Proactive Communication
nslBuwaawosuadnalunisFoansidusn

5 www.omegaworldclass.org CALL: +66(0)-2158-9892, +66(0)-89-692-9900, LINE: @OMEGAWORLDCLASS
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SESSION 6: POST-CRISIS RECOVERY AND BRAND
REBUILDING

NSHURIMAINOANAzNSAEINUSURTAL

Strategies for Rebuilding Trust with Stakeholders
nagnsnisasvaouldovbikunuujigouldgoulde

Techniques: Brand Repositioning and Image Restoration
nsuSucihikuvIUsudua:zniswuwnwanuad

Measuring the Long-Term Impact of a Crisis
ﬂ’1850UJEIﬂS:I’]US:&I:EI’]OUO\)?)ﬂf]C’]

Preparing for the Next Wave of Digital Challenges

n1siasauwsSoudisSunoIUNNIaadINaluounA

Afternoon Break: 15.00 - 15.15
e
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E05 Srand Reputation Risk 3 OMEGAVORLOCLASS
DAY TWO: 8 OCTOBER 2025

nagngdoans... “ADUINUAITIAL” hen AYLIAEIFDIUSL Fisonviudnqmovsins

09.00 - 10.30

Dr. Pensri Tasnavites

Communication Consultant
The Heart Foundation of Thailand under The Royal Patronage

SESSION 7: DEVELOPING A PLAN FOR CRISIS
MANAGEMENT & COMMUNICATION
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n1ssSuidonunslouGyaviig
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Morning Break: 10.30 - 10.45
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Mrs. On-uma Vattanasuk

Head of Corporate Communications and PR
True Corporation

SESSION 8: HOW LEADING COMPANIES DEAL
WITH SOCIAL MEDIA CRISIS TO PROTECT &
RECOVER CORPORATE REPUTATION?
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Mr. Sarawut Burapapat

Strategic Advisor
Market-Comms Co.,Ltd.

.
\
X “

SESSION 9: USING ‘DIGITAL PR’ STRATEGIES
TO EFFECTIVELY MANAGE SOCIAL MEDIA CRISIS

imSguIANISNsidoynAlvannAnisnisAoenagns ‘DIGITAL PR noUs=ansnw
awrsndaidannanianionolu 191:059nAvSUIIazUs:AUUS: ABVIILOILUAD:
aSANUIFIMIZOESUIISY
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Afternoon Break: 15.00 - 15.15

9 www.omegaworldclass.org CALL: +66(0)-2158-9892, +66(0)-89-692-9900, LINE: @OMEGAWORLDCLASS
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Dr. Chalermchai Yodmalai

Front Page News Editor, Naewna Newspaper and Columnist
NAEWNA Newspaper

SESSION 1.0:.PRESS & MEDIA HANDLING DURING
ANY MEDIA CRISES

What Press Wants to Know When Crisis Arise What Should You Tell?

n1ssuidonuao 38dodasvondudIny
nmsSuilonude — mMiRdoundudviGen 58 FoansionoudrAtynialdsnaanisad
AuALU

55¥2a(Hsoawuo1nInga

35808 (EsoawuanInNgd uovkilonaludnae

SESSION 11: DISCUSSION: RETHINKING CRISIS
MANAGEMENT & COMMUNICATION AFTER THE
CRISIS PASSED

DedNnALIUWU — asuuniSsumsInmsmwanunigoideuvodusengundiauntisioly
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10 www.omegaworldclass.org CALL: +66(0)-2158-9892, +66(0)-89-692-9900, LINE: @OMEGAWORLDCLASS
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Develop a mindset and set of actions to respond effectively to communicate during any crisis

.l — _ o v - " ' —_ _ = _
(WeuurndWARIIAzMSNS:MIWalAauIsnnauduaviia-gaasinogius=ansnwlunndnnm)

? Understand the potential impact of a crisis and how the proper preparedness and the right decision
(NMlwans=nuNa1RINAYUYININOR AzDSNSINSEUWSaagWANABYIA=N1SARFUTNIKUN=EL)
Understand how to optimize corporate resources for preparing the company to effectively

? communicate during crises and minimize impact on corporate performance and business continuity

(Baugdsivuls:-ansniwmstiEnswensvevouAnsiumsinSauusEnIionIsdoasiugovdnnmiazanwans:
nusiaUs:ansMwvovodANSIazAUEDIIBIVOISSNY)

g, Learn the tools needed to engage in effective risk management and crisis communication during
a crisis (ISguginSaviandududnsumsiInnisaouidgdna:nmsdoansiugavdnnmogudus-ansniw)

Learn how to handle communications in major crises and deal with difficult situations
(ISeu§dsn1sIamsnisdaansiudnnalrngia=nisiwdryntinnuanunisningndiun)
? by

KEY LEARNING <& %
HIGHLIGHTS ~ “&/°

* IRSEUAITUWSAUIAzANITUMSAIWLINIUNGENAENS  « ISausSoInuiUs=aunisnilngnsy MNNSIUANY na:
N1sdod1sewINOAM aauUs=gnsilEnuavAnsvadAcu

« SusVouaimuanfivdsmsidusniunmstovnudnnmana:  « Ane19Innsiingad1y lindilawizupaa 1a=ns

AJIAUIKAD anUs1IINNdUNAdANISISEUS
« 3550llaAUannARanRNUIFEMEIaHUMD « TiUs=Tgutiaanlonadnmenntnanilagunaziugdu
9819s9MISI AJWAAAUINYINS

« Anuneafuianius:ansmwnansianisioldoy - aiuiatavieviusinsauauluodNISS:HIINaN
mwanunilusadnnm doyauvaunsISyuSsounU
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KEY BENEFITS OF ATTENDING

Enhanced Crisis Management Insights into Future Digital
Skills Challenges
ANB:NNSIONSINOANIWUTU JoyalgvaninaanuAdwMealusuina
Practical Tools for Digital PR and Networking

Crisis Prevention with Industry Experts
IASovijon(BvuldosvarsSuns lonalunisagvinSodanuuiBaosiey
Us=snduwusadnana:n1sdoviudnga Tuovnns

WHO SHOULD ATTEND

uju§msr]nnuﬁﬁoamsnouqUti:mnssuvouu§l§n|L‘ioﬁau|w8[yﬁu:‘mnmna NeWUR Ingmsasundu
UutegnusBnaunsndoansisiogubus:ansmwius:nawdnam gRuedulumssneds: ansmwvoy

ouANsiiazAxUsaItoVaIsSIRIUEIVIA-HAIININAINOAKSONEW R

d to dest.,

» Corporate Communication, Public Affairs, Public Relation ieng

0 situation !

« Business Continuity & Disaster Recovery, Risk Management W 4

« Crisis Management, Corporate Security, Emergency Management ‘ %
« Contingency Planning, Environment, Health & Safety, Enterprise

» Human Resources, Legal, Communications

What if...

& Corporate Affairs
You Miss to Attend
] Increased Vulnerability to Social Media Crises
ANUIFgVEodNNAlEIBualiFeRIWUTU
2 Lack of Preparedness for Digital PR Challenges 1 Handling Negative

vInNsInsguwSaudnsuaouniinisiunisus=s1duwusnana
Comments & Haters on

3 Potential Loss of Brand Reputation and Trust Social Media & Online

AoWIFgIRoMsaryideoldedia:nou3onaTaveiusust
Platforms

4 Missed Opportunities for Learning from Real Case Studies ))
waalanalunsiSeugINNSIUANYI9SY

12 www.omegaworldclass.org CALL: +66(0)-2158-9892, +66(0)-89-692-9900, LINE: @OMEGAWORLDCLASS
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MEET & CONSULT

with the Experts... (

ATUWVYUNWE INF=A
JoouundunuSnuicruus:srduwusooulainusun 1Saaauisn 911a

11a=AUSNBISPUUASIINISASNSIVICUUSSSU
Former Corporate Affairs Director, Unilever Trading Thailand

AruWYBAWd us=aunisni Tumsniudunasdoaisavrins vnng 25 U
BsoURvNISERSNIASY USHSUS:IAU la:daansiun1a:annea MsoNIwuUSsIEUWUSIBInagns
doudasuduwus

WIUIUAIUNSUSKISIUUSBdUWUSTIaznwanBniavAnSAUUSBNEULIvadlan 15U Unilever,
American Express, Philip Morris paainn-Unduloawia:oevAnsdary< fudszinAlne su

naAnannSwenKauszINAINg usanUs:ﬁuﬁwﬁ'aqmmmssuvuma‘au (vde.) Tugau-gdusems
W1edoarsavAns

msriwutuusBngulveslanfitinuwesiwgius=aunisninusiunisuskasUs:IAu n1susHas
Ian1sn1sdodrsmazdnnavadiifa:nliogullisnv:Idudunisiiu AarARUAAIANU RATAZUAT
aulnAusina auArmluusziRusiaduausouluivnisus:srauwusaviasuniwanunivodnusus

AuwIBiwganuduniunisirnsmadnnauulaneaulal [AddouuSHisinnismMadnnauu
[anoauladlfiinkaterusgviu Tugne:10uan 1 GumsAny anGunIsSNu S§ddInng uSBnwawu
qusjmsﬁ'wumih@la:f‘iuq 13U surmsIKIUS:INAINg uSBnUAN. Ingoosd Ns:=NSIVISINIU Anti-Fake
News Center UsznAlng nsuus:snduwus mstwihninia Tufioveninganunisdoansisu nsusmis
Usz15U Msusmsn1sdeansiun1a=anne n1sgansvayauulanaaulad nazn1sausuluynusen
(Spokesperson Training)

A8Y. QS.IWEYFAS NSSAU=ILNFA

Uoouundu AUSAuounssuNIsdoatsovAns yaaskolo
urvUs:inalng Tuws:ususagudusi

ps.IWryASIDuRUSnBLIAUN1sE0dIsavAns9E19eaUNL MDA
iBeasyosuuntuniswaumalinagnsmsdeansisasndnsuus:ifusnng
U NsIAnIsmsivaguIlad N1sIANISNNI-9NNA Nwununnsdoans mMsdodns
ouANsMolU naztnasnuduwus Tnelus=aumsnivinuistuniswiuinagnsmsdoansivonsiussy
msusulasvagennsidu na:Iasvmsnifegaiiosnundwaaun1ednyoyn
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ATUOSAUN dCUU=gY

Head of Corporate Communications and PR
True Corporation PCL. (True - DTAC)

JaqUuillufontivdrindearsosrinsiazus:s1duWus usdn ng nasUaissu
F1a (UML) AIBSALT agluanavusuMsdoaisionisavAnsulngnaon
[RBMoUKNNY:LIAISIAIKLUNUINGTD IABFASUFIKUISEINSSUMSEIANISH8NSAaTIN
la=ns&oansioNsovAns USBN IBM Us:nAlng $11A na=ntuznssumsusisiiensnan
la:n1sFoansiiomsournsvoy lolidU nin1AdIBeU

uon9INd AIBSaUI SuiAglFsouIuU BMW Group Tusiintvganusenisinedoasionsovrins
ARIanwanunilfinu BMW n1a: Mini Thailand

ATUES1IS USWIWS

Strategic Advisor
Market-Comms Co.,Ltd.

AIAs19s0ALBEIBIYTuNISINIWUNISHoAISIUUDIASIL
Woaluduunwunisaain o asnnwaneniliniavrins
SOUNY USHISTAMSH0aNSN9:3N0A Wadun1sdoansiuIuSIULUTEIA U JuuKnssuWsaouTan
JUINITUSQINY FIA Formula E Championship lla=n1suufinus=3sAans nuiudad 1asi ISnnasna
mangatalan uoanwulnguingaiulan usuuknssulngiaust WAAa du 1BNEIY

=, Qs.1Qausd goaquag

f"\ Front Page News Editor, Naewna Newspaper and Columnist
| Wf NAEWNA Newspaper

\ ps.1aaude Jaa0uniuiluussu1sn1svag iia: Columnist KNAoWUW
nugntia SnnuguiduguunenauiaudniaaiinkivdoWuwnrivUsznalng fumonis
ANUs:INAA:EATUS18MS TwWd 91sA nvanitinsnAu NBT dov 11
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CASES: inauaUdovnu

“AauIuuRIBIau”

e N =il [ ]

5ssuilonu “do” INvVIAWUINOR

Respond to Negative Comments on Social Media?

Manage Expectations & Handle Haters on Social Media?
Effectively Prepare for & Deal with Social Media Crisis

Manage ldentity & Issues on Social Media & Mainstream Media
Social Listening & Monitoring to Prevent Social Media Crisis

Develop Action Plans for Managing Social Media Crisis

Crisis Management & Communication - Do’s and Don’ts

|
2
3
A
5
6
/
8

Press & Media Handling During Social Media Crisis

15 www.omegaworldclass.org CALL: +66(0)-2158-9892, +66(0)-89-692-9900, LINE: @OMEGAWORLDCLASS
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Class Timetable

‘ * 10 *
When: Online Registration "a“gﬂsmm.[nﬂ
7 - 8 OCTOBER 2025 http://www.omegaworldclass.org/register-online/

Where: E-mail: 8‘39 .
. Register & Morning Coffee
Grande Centre Point conference@omegaworldclass.org

Ratchadamri . 9.00 - 10.30
CONTACT US - & Program Commences

089-692-9900 i ; 10.30 - 10.45
02-158-9892 L Syan D Morning Break

10.45 -

***Any updates on date or venue will
be promptly notified.

Program Commences

Registration Fee Regular Price ' 12.15 - 13.30

o Lunch & Networking
7850000 | @1950000 |
30,495.00 20,865.00 2901505

15.15 - 16.45

= . - - . Program Commences
WL ArduuuanuaniOuloiunig
Suansaandgoundla 200% )

**g1U1snN1BAN U 918 3% 16

End of Program

16 www.omegaworldclass.org CALL: +66(0)-2158-9892, +66(0)-89-692-9900, LINE: @OMEGAWORLDCLASS



