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COMMUNICATION
& Social Media Listening
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_ DIGITAL TOOL to CONTROL ONLINE RISKS

Handling Negative Comments & Haters on Social Media & Online

CONTACT

. +66 (0) 89692 9900
. +66 (0) 2158 9892
& www.omegaworldclass.org

200% TAX DEDUCTION
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| & Social Media Listening
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Respond to Negative Comments on Social Media?

Manage Expectations & Handle Haters on Social Media?

Effectively Prepare for & Deal with Social Media Crisis

Manage Identity & Issues on Social Media & Mainstream Media

Social Listening & Monitoring to Prevent Social Media Crisis

Develop Action Plans for Managing Social Media Crisis

Crisis Management & Communication - Do’s and Don’ts

Press & Media Handling During Social Media Crisis
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| & Social Media Listening
- DAY ONE: 2 JULY 2024

Effectively Communicate

& Safeguard Corporate
Reputation During Crises

09.00 - 12.15 ] - .

8 Mrs. Pongtip Thesaphu
Chief Public Relations Officer, Real Smart Co., Ltd.
Former Corporate Affairs Director, Unilever
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Trading Thailand
PREVENTING & MANAGING SOCIAL MEDIA CRISIS
& REPUTATION RISKS
Managing Key Stakeholder, —
Influencer & Issues on Social Media

Stakeholder, Influencer & Issues Management: 9AN1SNSUdynn AUIKEY
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Morning Break: 10.30 - 10.45

3 www.omegaworldclass.org CALL: +66(0)-2158-9892, +66(0)-89-692-9900, LINE: @OMEGAWORLDCLASS




| & Social Media Listening
Preventing Reputation Crisis
_ on Social Media
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‘Social Listening’: Digital Tools
to Handle Social Media Crisis ~
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Lunch & Networking: 12.15 - 13.30

4 www.omegaworldclass.org CALL: +66(0)-2158-9892, +66(0)-89-692-9900, LINE: @OMEGAWORLDCLASS




| & Social Media Listening

? Mr. Sarawut Burapapat
Strategic Advisor
Market-Comms Co.,Ltd.

Using ‘Digital PR’ Strategies
to Effectively Manage Social Media Crisis

inSeudanisnsdiliynuilvannAnsnifienagns ‘DIGITAL PR’ AdUs:ansniwaiuisndmidn

annRRMaIiafavu 11:383nAvSUNa:Us:Auls:Aaanualivie:asuasuidemendusulisy

nsdamsus=aunisnivosandnwolovdiyriionouiBuau a=ginun
VOuV1951¢

2 msiAuilaneanudadlnola-unaunsIeVovaIRns

3 5540a1svanowdranlugosdnnadaideuulantsidua

Afternoon Break: 15.00 - 15.15
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Negative Comment, Social Listening
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| & Social Media Listening

8 Mrs. Viriya Lappromrattana
Senior Executive Vice President
| V Global Securities PCL.

How ‘Listed Companies’ Manage Corporate H

Reputation Amid Crises When in the Line of Fire?
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| & Social Media Listening

DAY TWO: 3 JULY 2024

09.00 - 12.15

8 Mr. Charkrit Direkwattanachai
Executive Vice President of Corporate Affairs Office
BEC WORLD
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Developing a Plan for Crisis
Management & Communication '

msdaimuuudoaisia:anisingrnsangnsasdearsinnauudolsitea
n1suUs:IduN19:onnAVIUENaAIVU

3ins:HavAUs:nauvaIwuN1SE0a1slun1adnnm

nUN9UA29E1IIWUNUFeaNSUNNI-INOR

nsiansioyalnidiaana-anumsainiuasuilasnaonioal

n1ssuiionunislau@vadviofiwsns:918089sInSonwEoooulal

= G N | b

Morning Break: 10.30 - 10.45

] www.omegaworldclass.org CALL: +66(0)-2158-9892, +66(0)-89-692-9900, LINE: @OMEGAWORLDCLASS



| & Social Media Listening

0 Mrs. On-uma Vattanasuk
Head of Corporate Communications and PR
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How Leading Companies Deal with Social Media
Crisis to Protect & Recover Corporate Reputation?

True Corporation
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Lunch & Networking: 12.15 - 13.30
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CRISIS COMMUNICATION | & Social Media Listening 3 J (3

Dr. Orapan Bunchasansiri
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| & Social Media Listening

0 Dr. Chalermchai Yodmalai
Front Page News Editor, Naewna Newspaper

and Columnist
N NAEWNA Newspaper

Real Cases: Press & Media Handling During
Any Media Crises

What Press Wants to Know When Crisis Arise What Should You Tell?
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| & Social Media Listening
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Change is constant and crisis is a normal part of business. Crises often cause high risk and
costly damage to a company. In recent years, we have witnessed crises after crises that
caused so-called ‘Built-to-Last’ companies to be erased from the global business landscape.
Crises certainly bring about unanticipated demands on your people and your organization.
Unfortunately, most companies are not sufficiently prepared to effectively handle a crisis.

IS YOUR COMPANY —@®
PREPARED FOR SOCIAL
MEDIA CRISIS?

@ Learn How to identify a crisis including escalation and elevation
Q Know How to handle crisis on social media, traditional and press

@ Who's who in a crisis? |dentifying your crisis communicators?

All' business executive who wish to control their company’s destiny when

"IO SHOULD : faced with crises and disasters by making sure that the company can

ATTEND effectively communication under a crisis. Those who strive to ensure their
corporate performance and business continuity during and after the crises or

disasters. Especially those who are actively involved in;

/,.cii [ dem
Aate to the la T\

« Business Continuity & Disaster Recovery, Risk Management ;j'_ leg |
« Crisis Management, Corporate Security, Emergency Management \or s ek

« Contingency Planning, Environment, Health & Safety, Enterprise ereg
» Human Resources, Legal, Communications & Corporate Affairs

» Corporate Communication, Public Affairs, Public Relation

"
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| & Social Media Listening

KEY LEARNING

OBJECTIVES

Develop a mindset and set of actions to respond effectively to communicate

during any crisis

a Understand the potential impact of a crisis and how the proper preparedness and the
right decision

Understand how to optimize corporate resources for preparing the company to
effectively communicate during crises and minimize impact on corporate performance
and business continuity

e Learn the tools needed to engage in effective risk management and crisis
communication during a crisis

e Learn how to handle communications in major crises and deal with difficult situations

3 ®EY LEARNING <
HIGHLIGHTS
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Grande Centre Point Ratchadamri

2 - 3 JULY 2024

& Social Media Listening
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Key Information Easy Ways to Register & Course Schedule

When: Online Registration 8.30

2-3JULY 2024 http://www.omegaworldclass.org/regist Register & Morning Coffee
er-online/ 9.00 - 10.30

Where: E-mail: Program Commences

Grande Centre Point conference@omegaworldclass.org 10'3(_) -10.45
Ratchadamri Morning Break

10.45 - 12.15

nsnudnsoviiiiy =
***|f there are any changes, we will mtﬂu‘:iuﬁ’ 18 JUNE 2024 P Program Commences
inform you again. 12.15 - 13.30

Lunch & Networking
13.30 - 15.00

Program Commences

15.00 - 15.15

Afternoon Break
Fee Per 1 Person 28,500.00 15.15 - 16.45
VAT 7 % 1,995.00 Program Commences
17.00
Total Amount (Bath) THB 30,495.00 End of Program

o . . 15% DISCOUNT
A19USUdUUUT aargaun1dla 200% (200% TAX DEDUCTlON) FOR 3 PEOPLE
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