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Power of 

PRESENTATION
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Story Telling – Presentation as a Play

Plot Script Design
Re-

hearse

Show

time
Closing
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Plot (Purpose)
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Type of  Presentations

• Key Note speaking event – large audience

• Casual presentation with peers and bosses
• Share information
• Discuss ideas

• Knowledge Transfer

• Presentation to Senior Executives
• Status Update
• Proposal or Recommendations
• Request for approval
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Senior Executives

They are:

• Strategic

• Seeing big picture

• Smart

• Impatient – short attention span

They expect:

• Analysis

• Alternatives

• Action

How to know their exact needs: - through your champion
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Decision Responsibility Matrix
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Story Telling – Presentation as a Play

Plot Script Design
Re-

hearse

Show

time
Closing
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Script (Outline)

structure, key facts, props
17



18



19



20



21



22



Story Telling – Presentation as a Play

Plot Script Design
Re-

hearse

Show

time
Closing
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Design
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15000 B.C.

20000

–15000 B.C.
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5000 – 3000 B.C.
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1300 – 1600 A.C.
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21st century
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What do we see??
long, boring, bad slides
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Emerging markets - China

• China is second largest population of Internet users of any country on the planet and is a relatively 
untapped market

• The number of Internet users has reached 120 million, second only to the United States

• About 9 million Chinese became netizens in the first half of 2005 - an increase of 18.4 per cent over the 
same period last year*

• More than 67 percent of the US population, about 135 million people, have access to the Internet – only 
7.9%

• Great potential for growth in online shopping – 20% Chinese Internet users have shopped online at 
least once. "

* Survey issued by the quasi-governmental China Internet Network Information Centre (CNNIC)
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95of presentations SUCK
%
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What do we want to see?
short, simple, legible
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Trigger

Coordinate

Track

Follow up

Master Data 

Coordinator

Initiative Leader

LINK TO IOP DESIGN
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Challenges

Our 

Team

e2eplanning

Global

1 Touch Master 

Data

MEA Planning 

Center
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SLIDES
the audience will see
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NOTES
only you will see

45



46



47



48



49



50



51



52



53



54



55



56



57



58



59



60



61



62



Bad Examples

Display Data in Reverse
Hide the Data Inside Meaningless Designs
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Bad Examples (cont.)

Hide the Data with Too Many Variables Start Your Bar Charts Anywhere Above 

Zero 64



Bad Examples (cont.)

Use a Pie Chart That Doesn’t Add Up to 100
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Tell a story, not just report data
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Story Telling – Presentation as a Play

Plot Script Design
Re-

hearse

Show

time
Closing
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Rehearse (Prepare)

voice, time, objections
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Preparation tips

•Practice
• Pace (time) – prepare for ‘short’ version
• Accompanying stories
• Transition of topics

• Anticipate questions & objections

• Leave nothing to chance – Always have backup plan
• Systems
• Equipments
• Arrive early
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Story Telling – Presentation as a Play

Plot Script Design
Re-

hearse

Show

time
Closing
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Showtime (Deliver)

passion, presence, listen
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Closing 
(Finish Strong)

summarize, follow up, 

be complete 
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